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PLANNING A LIBERTARIAN CAMPAIGN

In the weeks ahead, you have a choice:

Yyeu can relax ana take it eamy after your
primary victory; or you ean charge ahead with
your campaigning: or you can stop momentarily
to appraise your current situvation and finallze
¥our plans for the coming four months. The
ollowing Aimcussion is for the Libertarian
candidate who chooses the third option.

Every campaign has a plan. Usually it i
written; sometimes it mits in the head of the

campaign manager or the candidate. You will have

a distinct advantage in your campaign if you
commit your plan to paper because:

1) You will tend to address the consequences

of your plan more clearly as you write it
it out.

2) Others will be able to review your plan

and contribute muggestions to make it
stronger and more complete.

3) In more hectic times, you can refer to a
document that was developed when time for
a careful, studied approach was available.

4) You will have a written selling tool to
bring others into your campaign.

It ims possible that you wrote a plan
meveral months ago, when you orginially decided
to run. Great! The next two weeks are an

:xcoll-nt time to review, update and rewrite
t.

If you have not written your plan yet, the
next two weeks are an excellent time to commit
it to paper. '

The three most important elements of your
plan will be the goals, budget and timetable.
Before working on these areas, guickly appraise
your race and the purpose of your candidacy.

Appraisal

As part of your appraisal, you will want
to evaluate the external factors affecting
your race as well as the internal resources
available to you.

It is possible to set your campaign plan
without evaluating the surrounding environ-
ment--it is also foolish. Each political race
in California is unigue because of differences
in the district, the office, the opponents,
the news media, voter interest and the issues.

You should seek a strong understanding
of each of these areas. Most of the guestions
to ask are basic:

1) What are the boundaries or geographic
AYeas couvesew wy wie district? What type
of voters lives here? What is their
social, economic, ethnic background? 1Is
there high turnover in the district?
Students? Are there a lot of independent
voters? Does this district or segments
of this district have high 8wing votes be~
tween Republican and Democrat?

2) What office am I meeking? How prestigious
is it? What kind of coverage did its
candidates receive two years ago? 1Is it

federal or state? legislative or execu-
tive? Do I understand the regquirements
of the job?

3) 1Is there an incumbent? Who is it? What
is his or her voting record on major
issues? What does the incumbent newsletter
to constituents say about the district?
What do I know about my major opponents?
What feanse nave they vulnerable on from
a libertarian perspective?

4) How does the news media cover local races?
Who are my key media contacts or who will
give me coverage? Vhat racee are they
focusing on? Are particular news media
receptive or antagonistic to Libertarians?

5) Does this look like a hotly contested race
or a quiet one? Will there be debate
opportunities? What type of person will
vote in this race?

6) How will the November ballot propositions
affect my race? Are there any important
local issues or issues about my opponents
which I need to know? What does the in-
cumbent newsletter indicate are major
issues? What libertarians positions are
strongest and weakest here?

If you have been fairly active already,
you may have addressed most of these guestions.
Either way, this appraisal should be and can
be done quickly.

As you are collecting information on
your race, also ask yourself about your per-
sonal resources. What do you and other
libertarians bring to this effort? Your cam-
paign will be most constrained by your personal
commitment and the support of those close to
you. Clearly define your expectations and
those of your supporters to ensure that they
are compatible.

Some of the questions to ask are:

1) What are my personal strengths and weak-
nesses? How well do I know the issues?
What is my ability to speak before large
audiences, debate, meet with supporters
one-on-one, interview? What is my demeanor
and level of enthusiasm? Will these
characteristics affect where T will be
most successful?

2) How much time can I give? Full time for
one month or five evenings and one weekend
day a week or whatever? Am I a ballot
candidate (on the ballot and willing to
do a little campaigning)? a supporting
candidate (willing to be active a few
nights a week and have a few key active
supporters)? an activist candidate (will-
ing to be active most nights and on week-
ends before the election and interested in
involving many volunteers)? a serious
candidate (willing to campaign full-time,
do serious fundraising, and have a staff
with many volunteers to help)? a contend-
ing candidate (a serious candidate with a
shot at winnino)?

(Continued on page 2)

EDITOR'S NOTE:

This issue of California Activiet '82 has been

is well worth the wait!

a long time in the works, but let me assure you, it

The lead articl tains all the essentials for
planning a Libertarian o cle, written by Martin Buerger, contains

ampaign, and T u ers to read it and act on
Bis recemmendations as loo: ‘g éu-atbln.rq. all candidates and campaign manag

Good luck with your campaign!

Mary Gingell
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(Continued from page 1)

How much =money can I personally contri-
bute? How much money can I get from my
friends and associates?

How many key campaign supporters can I
count on now? Has someone agreed to run
my campaign? Can I find someone good to
run my campaign? What is the size of the
activist pool in my area? Are there good
reasons why I should be able to increase
the number of activists? Will my candidacy
give my supporters what they want from a
libertarian campaign?

3)

4)

Purpose
A successful Libertarian campaign must:

Effectively present libertarian ideals,
values, and policy proposals to the public.
You are distinctive as a candidate because
you are Libertarian. Every opportunity to
communicate to the public, whether in
speaking appearances, interviews, brochure
or candidate debates is time to educate.
Candidates who hide their libertarian ideas
offer nothing special to their audiences
and add nothing at all to the libertarian
movement.

Broaden the base of the libertarian move-
ment. A successful political movement has
a strong base. Our base of people who are
receptive to our ideas ARE oput there. It
is the responsibility of the candidate's
campaign to draw them in and get them in-
volved.

Upgrade party members' knowledge and under-
standing of libertarian principles and
their present-day applications. Our ideas
are new and exciting to many and there is
much to be learned. You are more likely
to see lasting results from your campaian
if you can continue the education which
begins with yourpublic appearances.

Provide a vehicle for basic training and
upgrading of campaign skills. We still
need MORE people who can handle media
relations, direct volunteer projects, lead
doorbelling projects, schedule and plan
events, raise funds and manage campaigns.
What will your campaign contribute to this
experience pool?

It is possible that in some areas prev-
ious campaigns have accomplished the first fou:
purposes listed above and are prepared to take
on a fifth one:

5) Elect the candidate to office. Experience
has taught us that election victories are
most difficult to achieve. This purpose
will become more important to us down the
road. Right now, wost candidates should
focus on preparing the foundation for that
future day.

Each candidate will determine his or her
preferred emphasis. Generally speaking, the
major statewide candidates will have more
opportunity and success in getting the liber-
tarian message across. As a local candidate,
you will probably want to supplement that ex-
posure.

1)

2)

3)

4)

Goals
After appraising your race and establish-
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campaign, the candidate should set some goals

for his or her race. hﬂ%ﬂ‘ﬂm‘ events
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measure, "In precincts that My rnmi}'qn
doorbells on behalf of myself and wihes
candidates, I want to vecelve tyiple the
vote which !Q!‘?llh\! received for .8,
Benate in 1980° Y& mpecific AND measuirable,

2) Ambitious and suppertable. Politieal
Campaighs can appear overwhelming, Theve
fe g0 much ground to cover and me 1ittle
time. Neverthelees, every sucesssful cam.
paion must streteh and accompliieh a Yittle
more for the libertarian movemsnt in
addition, your supporters will want to see
pProgress and momentum. Yeur goals wmusé
reflect this.

Realietic and achievable. You want to
create enthusiasm for what you can achieve
but create realistic expectations at the

same time. Remember, we want peaple invelved
in thie for the long haul, net juet one

race, Don't set your migkte so¢ high that
volunteers become discouraged when the

goales are not achieved,

3)

Sample goale for a campaign wight (nelude:

4% of the vote (n my election race (Every
race f& dffferent. 4% could be teryific

in some areas and a disacster in others
Algo, gross vote total goale ate based en
the assumption that you ranm a cleaxly
libertarian campaign and that yeur effoeris
reached encugh people to affect the vote
total. Candidates should note that this
type of goal is for internal consumption
Ae far as the newe media s concerne!
there is no upward limit te what you «
achieve.)

1)

an

2) 30 campaign appearances during the twe

months Defore the general election
3) Major interviews with all 1% local
papers in my district.

Newe

4) Participation in all dedates which invelve
By ®major party opponents.
5)

6)

20 news releases iesued Juring my campaien

Recruitment of 5S¢ new volunteers (anyone
whe does wmore than two hours of work in
ny campaia).

Doorbelling 10,000 pieces of literature to
targeted srecincte in my distriet. (Note
that this represents approximately 2%0
hours or approximately €4 weekend after-
noons of walking or an averase of § pecple
walking for § weelend afterncons Defore
the election. Also, this type of activity
should be done in conjunction with the
major statewide campaigns. MNore pecple
will look at the literature you hand eut
because they have heard of Dan Dougherty
than because they dave heard of you.)

Recruitment of 20 new CLC members as of
election Say.

"

&)
9)  Finish the campaicn with an experienced
volunteer stafl imcluding scdedule: LANN)
volonteer coordinmators, tve media Tialgeone
and one apeech writer.

Budget
The bodget for any campaign veflects

The anticipated level of campaigs activity
which detarmines the exposure and breadth
of the cawspaign.

The goals and obiectives, whieh guide the
focus and priority on spending ey

The available contridutor base which can
muppart the candidate.

Major specific projects te be wadertalen

b §)

L3}
n
LB

Bodpeting is & cirevlar process. 1t way
take several cvoles of adivstment and realdiuat
ment befoxe the mosey ant ::v rhn‘::!:wc‘v‘w»:‘.
Bach e woves 3 iture totals elew
in Il:".\d\h mt‘:a\m fondraining ability

Before Dadgeting the expenditures, anress
how much 2an Do obtained from petestial contris
butor weh an the candidave. the candy
date's v Teiendn, and associates: the
candidate's supporters: loval bidertavians
or 1 cenyy b and BRTLAL BN RORYEs
o developed in the R LU

(Continued on page &)
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1982 LIRERTARIAN CANDIDATES IN CALIFORNIA

m candidates listed Delow won theiv vespective pﬂnn Yavea and will he an \M Vamb

{date fnformation have been wade in Bald . AN Al ian m‘- “' .:f :‘&3“:;.
032%e, |oo-v;a‘;sv|. YAN AR A !t!!!s&h ANt date For the Libe nttcn nomination in
race. ht':.t.l T WAk Bt allowed to qualify far the Novembey
on law u\\nm m \ﬂh-&n vantidate {w a Y""“ Vavs Wit vevelve a vote total
of the total number of resistered vaters (n the candidate's Aiateiot, Although he will

= 1N
tsl be l&ntnl on the November balloet, lllli.t'.t will sontinue to campaign as & write-in eandidate.

3 Nann Dedve Kentfiel
Governor Dougher nh entfield CA 94904 418-484-245
0.8, Senate Mru.‘"}u ‘ Hardes N.. #30 Rywaril CA 840 d18-a38. f.:
1. Governor 1218 No. Cherakee Ave, Low Angeles CA 0038 213.{06.5432
l\\m General Lee, Bartholomew 5N ery 8t \?:\ fan Franoison N 4104 415-391.5340
State ‘guann:tr Antman, Less \eﬁ ¥, Rie ‘l!t gl Anahaim 02800 %\¢-o\e 7418
State Controller Oingeldl, !\r{t 108 Ninna \.. San Franoiseo CA 04105 415-494-0140
hm:ny of Buerger, Mariin E. 14% Naselwond Amwa San Franotsoo 04 9112 {15.3838-3202
)
Board of Bouslisation
Distriet Nygren, Wayne 1980 Croney Ave. Menlo Park CA 94208  §18.327.¢831
Distriet 2 Dean, John Karrds 9850 Warner Ave., #2250 Fountain ValleyCa 92708 714-973-0903
ARt TYTRe N
Distriet 3 Evers, Bill 232 Colovade Pale Alte CA 930 415-494-0240
Distriet 1 Redick, Dave 3426 Woolsey Road windsor CA 207-526-2028
3 Daniel, Bruce P.0. Box o8 Loomis CA 93680 o-voi-l86d
z Raiwonde, Justin 1060 Pine St,, M2 San Franodsco G4 90109 {18.041-7908
Creighten, Roward 32 Noody Court fan Rafael CA  9490Y  {18.2059-3.79
b 4 Newell, Richard 1" Vlr inia Ln,, M8 Concord CA 9490 {1%.0671.9532
10 Burrow, Dale 1676 Nagiee Ave, San Jose CA 98126  {08-290-601Y
1" Cleon, Chuok 416 Leland Ave, Palo Alta CA 306 {15.304-D%1¢
12 White, Willdiam €. 1220 Larnel Place Los Altes CA 94022 {13.9¢1.4817
13 Rinkle, Al 222 Kirk Road San Jose CA 93129  (08-205-0849
15 Gerringer, Steve 81 Navkeye Turlock CA  9%3ISD  209-612..13%
18 Frits, Marshall 5533 Fast Swifte Fresno CA $3727  209.292.8700
19 Oo;d::-lecutelnn. 1500 Nission Canyon Road  Santa Barbara CA 93104 804082 08%
obin
1 VWiener, Damiel 4250 Yukon Ave, Siei Valdley CA 93003 A0%-%52¢-0938
22 Gerringer, Robert \460 Coalld; Ave, Paradena CA 91104 213.708.0072
24 Nandel, Jeff 461 S, Laes Falmas Ave. Loa Angeles CA 90020 213-931.0798
25 Gorhaw, Daniel 13¢5 tdaoolirte. L Loe Angelea €A 9002c 211-t03-1888
2% Richardeer, Zuck 827 8§, Nanahattan Pl., #216los Angeles CA Q00048  213.1383.34%e7
28 Velaper, David 3521 Noore Street Loa Angeles CA 90060 213-397-6840
33 Frankils, Prillips 906-B South Mountain Ave. Ontario A 91761 Ti.986TT02
37 Nruble, Mare ST111 mighway 3N Ansa CA 92306 724-763-4688
38 Barr, Anita P.0. Box €34 Cypress CA 90630 714-993.8808
41 Hale, Everett 5266 cunxerbnry Drive Sar Diego CA 92116 M13-563-0065
id Conctle, Ji= 9297 Gelondrina Drive La Nesa CA S04 M {-097.2850¢
45 Sanders, Jack 708 Gage Drive San Diego CA 06 T14~226-1404
State Senate
District 2 Garth, Charles 1919 Harrison Ave, Eureka CA 935 ‘Pﬂ‘ﬁgf“bﬁ:
4 Burnside, Bod 81 Baet 9th Street, #9  Davis CA 98616 916-738-455%
8 kis, Michael 15 Bollovay Ave. San Francisco CA 94112  {15-884.0997
12 Wilson, Jim 562 Heath Street Nilpitas CA 93038  408-202-4143
18 Driseall, B, Bruce 2255{ Ventura Blvd., #117 Woodland Rills CA 913cd 80%-329.0%9%
20 uw}\w- v 7019 Chimineas Rezeda CA 91335 13343-ETN
| - g%, Kaskus, 3 Franklin St., #& Santa Noniea Cd 90404 211.828.577%
i b nberg North Ave., #5) Los Angeles a4 90042 2V3.287.53°
35 2 8. Rie Vln\a. #0127 Anahein CA 92806 T4-g30-T4d
38 der, Diek 1 Frydea Court San Diego €A 92117 T 2T-N0
| State Assembly
District 2 '!D Road Redwood Valley CA P07-483-774"
&

o 17 Vacaville )
4’!3 lrnu-inllo (1 Sacramento ca
Bayvi ':m’\fl ld.. #102Pinele CA

San Francisco CA g\téis-‘lﬂv
: t Drive San Jose CA 408203 5028
4 i San Francisce CA E13-504-78M

1568818

Redwood City CA 3 r
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(Continued from page 2)

A -nnplo’l-.culm0ht for a low-budget cam-
paign might look like the following table:

FUNDRAISING ASSESSEMENT BY SI1EE OF CONTRIDUTION

$00-24 $25-90 $100-499 85004

Source Amount #  Amount &  Amount L) Amoun t [}
Candidate 8500 (1)
Family 500 (1)
Friends $§ 50 (1) §100 (1)
Associates 75 (2)
Key Supporters 128 (1) 200 (2)
Local Libertarians 300 (8) 200 (1)
New Sources $250 (30)

$250 (30) (14) £500 (4) $1000 (2)

Total: $2,300 (%0)

As you work with your assessment table,
you might find that you develop an optimistic
case (e.g.; "If everything goes well and a few
people I know are very generous, I could get
close to $5,000"), a pessimistic case (e.g.;
"The economy is getting worse and my family's

business just went bankrupt, so I may only raise

$500"), and your best guess case.

Such a range of outcomes will be useful
when doing the budget projeotions., You will
then have a realistic budget plus mome prior-
ities on expenditures to cover the optimistic
and pessimistic cames.

The following two sample budgets were
developed for a campaign that has a high
activity level planned but has little money to
spend. Remember that every race and itm bud-
get im different,

BUDGET 1 BUDGET 2
l. Telephone Set up §100 Set up $100
3 mo. X §1l6 48 5 mo. X §50 250
2. Headguarters - 5 mo. X $150 750
3. Campaign biography
and photographs 50 50
4. Stationery 25 100
5. News releases
and postage 4 X 20 names 10 X 25 names
X $.30 24 ‘X §.30 75
6. Doorbelling
Inserts 5000 X §$.03 150 20,000 X $.03 600
7. Refreshments 75 300
8. Miscellaneous 28 75
$500 $2300

A budget for your plan must be specific
and realistic; however, it does not need to be
overly detailed (note that the sample has only
B line items).

An item-by-item discussion of priority
and importance follows:

1) Telephcn2. The telerhone is one of the
most important tools of a campaign be-
cause it is your major link with the out-
side world. At least one line should be
set aside for incoming calls from the news
media, local activists, and %ntereutod
voters seeking more information. (Re-
member, you want to have volunteers
scheduled to answer these calls when they
come in.) Also, your telephone will be
valuable for calling velunteers, schedul-

appointments and coordinating
activities.

2) Headquarters. A major part of an organ-
I:at?on-sﬁfiding campaign is having a
headquarters where campaion supporters
can meet and volunteer staff can work.

A good headguarters should be accessible,
safe, reasonably private and hospitable
to work in. Possible sites include
donated or rented office space or a room

in someone's home or business. Libertar-
ian candidates should strive to work to-
gether and pool their resources whenever
possible. One local headquarters and a
phone bank make more sense than three

or four facilities within a couple of
miles of each other.

3) Clmsnign biography and Sicturc. Every
can ate who plans to do anything in
his or her campaign needs a bio and pic~
ture for their Eor-onal introductions

to the news media (see April and May
issues of California Activist '82).

4) Stationery. Printed letterhead and
envelopes hay cost a little to produce
but will add considerably to the credi-
bility of your campaign. The work does
not need to be fancy or extravagant.
Simple and tasteful lettering mshould
suffice. Consider using a color other
than black ink if you can afford it.
Note that your letterhead should contain
your campaign name, headguarters mail-
ing address, campaign phone number, and
some mention of the Libertarian Party.
Logos, fancy slogans, and listings of
major campaign staff are not necessary.

(Continued on page 5)

-



(Continued from page 4)

5 News releases and postage. News media
Baverigs Ls A Frisaheice and worthe

while way of communicating to the people
in your area. A surporting candidate
should plan at least four major news
releases during the campaign. An active
candidate may want to budget for 1 re-
lease each week during the final two
months before the election.

6) Doorbelling inserts. The Dougherty for
Governor campaign is planning a major
doorbelling drive during the fall as a
means of personally introducing the
Libertarian Party to voters. It is an-
ticipated that local campaigns will play
an important role in disseminating this
material. Local candidates should be
able to supplement the the statewide
brochure with a local insert for a few
cents a copy.

7) Refreshments. Distribution of 5000

rochures would reguire 64 volunteer
afternoons. Refreshments at the end of
the day for a little over §1 per person
can earn a lot of goodwill from your
workers. Who knows? They may finish
the afternocn walk with such a good
feeling that they will come back the
next day to help again.

8) Miscellaneous. There are always =small,
unanticipated expenditures such as
miscellaneous correspondence, thank=-you
letters, followups to inquiries, office
supplies, and courier charges. Always
leave a little cushion for these.

There are many other expenditures which
are possible during a campaign. Whenever
possible you should seek donations for office
furniture, typewriters, office supplies, etc.
Note that no money has been set aside for
buttons, bumperstickers, signs or adver-
tising. These items and expensive and re-
quire substantial coverage to be effective.
A candidate should be very serious before
considering them.
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Timetable

A well-constructed timetable is the
piece of a good campaign plan. It descrig::t
specific activities of the Campaign and iden-
tifies the sequence in which they will be
carried out. Of Course, the timetable should
be consistent with the goals and budget, and
you may have to work at getting the three to
sychronize.

As you work on your timetable, you will
see that your campaign (and specific events
within your campaign) eéncompasses primarily
three types of activities:

1) Planning, which occurs early and reguires
a small but valuable investment of time.

You will want your plan completed by mid-
July. After that your Planning activity
will involve reviewing and tuning your
plan as the campaign progresses and plan-
ning for special events.

2) Organizing, which reguires considerable
key staff time and should be underway
now. The summer months are an essential
time to prepare for most of your events.
Once the main campaign activities start,
you will have less and less time available
to organize. Do it while you can.

3) Communicating, which requires the most
candidate time (for speaking and news
media appearances) and volunteer time
(for doorbelling, etc.). The two months
prior to the election is the most effec-

. - tive time to communicate because public
awareness and receptivity to politics is
the greatest. 1Ideally, you want your
communicating and persuading activity
to reach a crescendo during the few final
days.

The timetable listed below provides same
examples of activity and timing which you may
may want to consider for your campaign. It is
intended that these activities be coordinated
with other local campaigns and the activities
of the major statewide Libertarian candidates.

Description of Activity

Month

1}

. Write goals, timetable and budget.

Aug I Sep
ol

Oppositio
Research

. Review news items on major opponents during primary races.
. Obtain copies of incumbent's mewsletters to district.

Obtain voting records of opponents on key issues.
Identify issues where Libertarians are right for district
and opponents are wrong.

[ ssues
e

Select major issues tc emphasize during the campaign.
Obtain background information to support libertarian view.

. Develop brief campaign position statements on major issues.

- Prepare 2-minute speeches on issues plus opener and closer.

Obtain lists of community organizations to request invite.
Contact local organization(s) that do candidate debates.
Attend speaking appearances that are high priority.

Hand-| Appear~-
outs| ances

Write and print campaign flyer for distribution now.

- Obtaiu iiceistuie un statewide candidates for inquiries.
. Write and print campaign brochure insert for doorbelling.

OHEhm

¥

News
Media
»

Complete biography and obtain 5X7 glossy photographs.
Schedule perscnal meetings with political reporters at
news media located in the district.

- Send out news release on opening of headquarters.

Send out mews release to kick off campaign.

. Send out news releases (l/week) on regular basis.

EX = = T & X B ¥ 2 3

11

21.
22,
23.

Camp.

Locate space for headquarters and set up telephone service.

Schedule headquarters opening party and invite supporters.
Identify potential volunteers from registration rolls and
inquiry lists and

schedule them at HQ with productive work.

26,
25,

18~

Work with Dougherty/Fuhrig campaigns to set up local visit,

Schedule full day of activity for visiting candidate.

26.
27,
28.
29.

raise | its| Office

Fund=-

Request campaign contributions from family and friends.
Check that Treasurer is completing disclosure statements.
Solicit contributions one-on-one from others.

Send out thank-you's within two weeks of contribution.

30.
31,
32.

Vote

Obtain and review vote analysis for cities in disctrict.

Obtain vote results by precinct from registrar and analyze.

Work with Dougherty doorbelling coordinator to select
targeted precincts.

33.
34,
35.

bell Analysi

Obtain walking lists from registrar via LPC CCC Chair.
Have volunteers set up walking lists for doorbellers.

Doorbell target precincts.

36.
37.
38.

up

‘ol low-| Door-|

Send thank you letters to key staff and volunteers.
Send 11sts of good medim contacts to LPC.
Send 1{sts of contributors and volunteers to LPC and LNC.

(Continued on page 6)
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(Continued fram page %)

AR you waneidey AE4e activitien and
Timing, yOu WAy gehevate new fdeas which showld
b Jevted IR the gaals and bBudyet. Nake
thore adjustments ae v along,  Aleo,

WAy Dave several events whioh can be deseyibed
AR greater detail than you teguive (wsadiately
for your geneval plan.  Mate your (dean on a
n{::lhmnum-cwimhﬁhmu
ia when you plan that apecitiic esvent,

Fummary

You have the basic ingredients for a good
campatan plan, and we sncourage you to take the
time now do 18, Planning (s & diffionlt pro-
cenkr Lt {x hard o get stavied and to think
AbouE apecifies far the futuve, but a good plan
will pay dividends again and again bBetween now
and November 2.

Good luek and feel free to vall ue if you
have any questions.

CAMPAIGN DISCLOSURE

We had intended to vide a summary of
the igh disclosure m‘ foy to«hnl‘uﬁ\
ttate office in our mext imeve of California
Activist ‘82, Rowever, because it is more
complicated that can be covered in a page ov
tvo, m J:mn Nim‘nd surer for the herty
NvTu y han acgu meveral fes of the
California Journal veprint, ‘Dr::nal Guide
to State and Federal ign Reform Lawse,
1982-1983 Bdition®, by Vigo 6. Nielwmen, Jr.
There reprints are availadle to candidates

at no charge by calling Tom Jacobsen at (41%)
WI-242¢, or writing to him oo Dougherty

for Governor, P.O. Box 27012, $an Francisco,

BOUTHERN CALIFORNIA ACTIVIT) R.I

Urpsoaam { events for candidates (n
Fovthern California (nelinde:
July 2 == Tom Palmey, wmanageyv of

Dovgheviy &m Gaven oy
CARPAaLEn, presents a
briefing fov candidates,

Wiy & == Newhall pavade and potivel
suppey,

11 == Candidates' bBriefing on
tralning and gvaphios.

Suly

My 18 = Jelftrey Rogevs Wawme),
rereareh dvectoar fox
Dovgherty fov Governar,
presents a discuanion of
the atate budget and

social mevurity.,

Call the Westwood offilce, 474-78eS,
for furthey details about these events.

In addition, a new
har vecently \\\‘.l\.d wp,
Frite Sands and Bvevett
candidates for location
voalunteer to help.

Ean Diego office
for eandidates
BHale. Call the
and hours, and to

ISSUES MATERIAL

n order to distribute {ssue watevial
to candidates ar 2o0on ar possible, and to
avold duplication of efforts and coste, the
Douvgherty Campaign has offered to take over
®wailing out issve papsers and fact sheets to
candidates, ar 2000 ar the papers ave com-

leted by Jeffrey Rummel. We will keep you
nformed as to what new papers ave avatlahle;
1f you d0 not have acces: to A copy veceived
by a candidate from the Dougherty Campaign,

$4127. PFirst come, first and you wish to receive copies, call Tom
Palmer at 408-278-371%) ar write to him ¢fo
Dougherty for Goavernar, P.O. Bax 27012, fan
Francisco, CA L L RS-0
FINANCES monk
Arx always, California Activist '82 needs
money in order to continue in existence. Please, Contributors to this issue:
if you like the mewsletter, if it is helpful to
you in planning and executing your ign, let Mary Gingell
us By SENDING A CHECK]  Better still, send Martin Ruerger
U a check AND a pledge card, so we van count on
your continued suppart throughout the campaian Tom Jacobsen
ﬁ hyoa:ﬂ‘ Pledoe eurd'nd envelope ate enclosed Tom Palmer
your venience, If you can't personally M ) , .
help fund our efforts, please pass the card Pm! 3'11“2\.. Pill’b\"y‘ra“al
ghvelope along to » libertarian friend who ia in - .
better financial shape to contribute. Carolyn Judd Felton
¢ Eric Garris
L Scott Olmeted
——
W “\\ N““ ‘ “‘
401 Bast !‘lilor Street U s Rosam |
San Jose, C 95112 Parp
B Bangace OA |
P N
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